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A StRategIc 
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CReaTIve 
FiRm



We DriVe
Brands to a new era



CATEGORY
TITLE

We DrivE 
EMoTIOnS tO 
CoNVeRSionS

_ 

Insightful Creative Strategies that 
Impact Omnichannel 
Consumer Journey



_ 

ThAt DeliVer 
BotTom LiNe rESults.

We make big impact, 
insightful creative campaigns



We RiDe



The consumer 
journey 
End-tO-eND

_ 

Identifying and activating the 
critical touchpoints that drive 
emotions and bottom line 
actions





Data & dEEp diVe 
ReSeARch

_ 





ThE “EmOtions To CoNversions” adAptive fRameWork





ThE
_ 

poly-parametric consumer mapping

These 6 parameters along with the consumer and market data backing the process, define the critical touchpoints 
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(and size)

Time 
Period Budget Brand 

Maturity
Campaign 
Objectives

Consumer 
Purchase 
Behaviour



We LiVE
#outside_the_Greekbox





Athens
Thessaloniki
Nicosia
Vienna

_ 



We PoWEr



We PoWEr
_ 

We are 66 man-powered firm.
66 stars, with a passion to shine. 66



ViRtuAl 
TeAmWOrkINg

_ 

No location boundaries

AgILe
BuILd-uP AnyWHerE
ANytiME

_

Talent-based vs location-
based sourcing

Clound  based 
management and collaboration

Strong management 
meet-up routine

Virtual teams across 
all units + locations 

Directors on-the-fly
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The AwaRded 
AttITUde  

_ 

European Business Awards National Champion

ERMIS AWARDS PR Agency of the Year

4 Grand ERMIS AWARDS

SINCE 2016

45 ERMIS AWARDS

3 Young LIONS Competition ( Greece - Cyprus )

6 Social Media Awards

+ Effie Awards / EVGE Awards / DIME / Carob 

72
AWARDS 
IN LAST 4 YEARS



DIGiTal MedIa 
PLAnniNg
ExcELLeNCe

_ 



We gRoW
Every day_there
Every day_creative performance



ClieNTele
LiSt
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We TeCh



Data
Intelligence 

_ 

Across all Platforms



Our pRecIOus
Awarded and beloved cases!



WE TRANSFORMED THE
PERCEPTION OF A SYMBOL’S 
RENOVATION

Case:                       MAKEDONIA PALACE | 
REMAKE

#
A
D
M
I
N
E
C
A
S
E
S

2016 was a highly significant year for Makedonia Palace, as it 
was the beginning of the total renovation process that will was 
completed in May 2017. ADMINE was asked to help manage 
the discomfort and complains that the renovation works would 
cause to the hotel guests during their stay, with an effective 
communication proposal. How can you make a re-novation 
being from a disturbing, turnover-loss experience to an all-
eyes-on-you campaign?





What we did: We created:
REMAKE–REMAKEDONIAPALACE.COM an ode to the story behind the renovation. 
• We launched a DIGITAL PR-led campaign that broke every record- more than 
350K in earned media and made queries for MP sky-rocket!

The REMAKE site
The remakedoniapalace.com site is an ongoing project with content that follows the stories, 
people and renovation process of the hotel.
The platform hosts a rich mix of content with timelapse videos, 360 room views, interviews, 
contests and a bigger activation that will make guests and citizens part of the hotel’s future.

The process:
We wanted to make people of Thessaloniki and visitors become part of the history of 
Makedonia Palace, connect with them in an emotional level and communicate to 
them the project in total honesty and transparency.



The kick of REMAKE conference 
The goal was to evoke the interest of the press and influencers, so 
that they would spread the word and write about the hotel renovation 
project.
During the conference, the journalists and media publishers would 
learn all the details of the renovation, see videos and the first 3Ds of 
the renovated spaces. 
The original gift given to the attendees was well received; it was a 
lavender, a plant known to grow with proper care after one year… 
exactly when the renovation works would be completed.

What did we achieve:
Makedonia Palace managed to stabilize revenues during renovation 
+ the whole of Greece is waiting for the brand new renovated Hotel

INFLUENCERS TELL THEIR STORY
Top local influencers like Major of the city, Mr. Boutaris were filmed in 
short documentaries telling they memories and expectations of MPs.





DELIVERED AN 
IMPRESSIVE 
YET SUBTLE 
GASTRONOMICAL INVITE 
FOR GREECE’S TOP SPECIAL EVENT 

Case:                          SANI GOURMET





Case:                       Visit-Halkidiki.gr
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DISCOVER HALKIDIKI IN ONE 
PORTAL 







Case:                       Navona / Thymare
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Case:                       718
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ANTI-STRESS 
360 DIGITAL 
COMMERCIAL 

Case:                       BIC | ANTI-STRESS 
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CONTENT 
DRIVES 
BUSINESS

_ 
NORDKAPP THE MOVIE | HONDA



The case:
Honda wanted to re-enter the adventure segment, totally occupied by BMW GS.

What we could do: 
Advertising the all new Honda Africa Twin

What we did: 
We launched an adventure campaign instead, based on raw, “riding like the wind” content.  
3 guys starting from Greece aiming to reach Nordkapp, the northern European frontier, in Norway. 
17 countries.
3 drones, 5 cameras.
Amazing stories.
All covered live in Facebook through link updates, on-road contests, special highlights and many more.

What did we achieve:
The best digital metrics ever! 182.701 visits on the website. +2.000 new fans on Facebook. +154% engagement on social media.
Nordkapp became a movie, launched in cinema, now aired on NOVA.
Honda global even let Honda Greece design an all-new Nordkapp edition Africa Twin.  This happens- never.
Did we sell?  Back-orders till July 2017 







thAnK yOU


